
Media Kit Guide – Alabama State Council on the Arts 

Overview 

We rely on the assistance of grant recipients to spotlight projects funded by the Alabama State 
Council on the Arts. Utilizing publicity and media coverage is a tool that will assist in ensuring 
the success of the funded project, your organization, and our grantmaking agency. 

We have put together this media kit to help guide your communications efforts surrounding your 
recent grant award(s). 

Grantee Media Kit 
Access the complete media kit on Google Drive or Dropbox. 

The media kit, along with the following materials, is intended for the use of our grantees and will 
help you get the recognition your project and organization deserve. Below, we’ve outlined a few 
ways to publicize your grant award(s). 

Recognition & Acknowledgement 
When you acknowledge Alabama State Council on the Arts in your publicity materials, you 
communicate the importance of public support for the arts. Citizens and elected officials learn 
why these funds are essential to all Alabamians. Share the news of your recent award with your 
constituents, your board of directors, and your community. 

Recognition 

As part of your grant agreement, you are required to give Alabama State Council on the Arts 
appropriate credit in your promotional and educational materials (both online and in print).  

Updated January 2026

https://drive.google.com/drive/folders/1Y9sTyfsbolDRUhIHVXnCDUSytu3cSEwc?usp=drive_link
https://www.dropbox.com/scl/fo/ikys9g5oe4uiemeskz5bn/AFaahsHhq9TKbkpOFqeAcQE?rlkey=g75mri2ovjdpvlc0ia1lk5w3r&st=zmici1id&dl=0
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Credit Language 

Include one of the following credit lines in your acknowledgment: 

If you receive State funds: 

Made possible in part by a grant from Alabama State Council on the Arts. 

OR 

This project has been made possible by grants from Alabama State Council on the Arts. 

OR 

This activity is supported by Alabama State Council on the Arts. 

If you receive Federal funds: 

Made possible in part by grants from Alabama State Council on the Arts and the National 
Endowment for the Arts. 

OR 

This project has been made possible by grants from Alabama State Council on the Arts and the 
National Endowment for the Arts. 

OR 

This activity is supported by Alabama State Council on the Arts and the National Endowment for 
the Arts. 

Please give verbal credit to the Council on the Arts before each event when no printed or digital 
materials are used. 
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Our Name and Organizational Description 

Please use Alabama State Council on the Arts when referring to the agency, not ASCA or other 
acronyms or abbreviations. 

When explaining what the Alabama State Council on the Arts is to the public, please use the 
following description/boilerplate: 

Alabama State Council on the Arts is the official state agency for the support and 
development of the arts in Alabama. The Council works to expand and preserve the state's 
cultural resources by supporting nonprofit arts organizations, schools, colleges, units of 
local government, and individual artists. Arts programs, assisted by Council grants, have a 
track record of enhancing community development, education, cultural tourism, and overall 
quality of life in all regions of the state. Alabama State Council on the Arts grants are made 
possible by an annual appropriation from the Alabama Legislature and additional funds 
from the National Endowment for the Arts, a federal agency. To learn more, visit 
arts.alabama.gov. 

Donor Recognition 

If your organization lists donor participation in printed materials or on your website 
(Benefactors $25,000 – $49,000, Sponsors $10,000 – $24,999, Partners $5,000 – $9,999, etc.), 
you must include Alabama State Council on the Arts in the appropriate category. Do not use the 
acronym ASCA. 

Written Communication 

In written communication, Alabama State Council on the Arts should always be written out on 
first reference. Do not use ASCA or other acronyms or abbreviations on materials for the public. 
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Logos 
Need a high-resolution Alabama State Council on the Arts logo for use on your website, 
marketing material, or other digital or print platform? 
 
There are several versions of our logo available. Use whichever best fits your needs.  
 
All logos are available in the Media Kit Folder in multiple file formats. You can also download 
them from our website: arts.alabama.gov/Grants/logos.aspx. 
 
Acceptable use of the logo includes, but is not limited to, websites, social media, flyers, 
postcards/rack cards, posters, banners, billboards, newsletters (digital and print), and 
playbills/programs.  

Guidelines for logo usage 
●​ Do not use effects (like drop shadows or filters) on logos 
●​ Do not place the logos on conflicting backgrounds (i.e., those with similar colors) 
●​ Do not rotate the logo 
●​ Do not stretch or skew the logos  
●​ Do not recreate the logos with unapproved typefaces 
●​ Do not reproduce the logo from faxed or photocopied images 

  
National Endowment for the Arts logos can be downloaded at 
arts.gov/grants/manage-your-award/nea-logo. If the source of funds on your grant says 
“federal funds,” you MUST display the NEA logo on materials in addition to the Council on the 
Arts logo. 
 
If your grant was not made possible by federal funds, do NOT use the NEA logo on your 
materials.  
 
Grantees should remove the credit line and logos from their publicity materials after the grant 
period. If you have questions or if you need the logo in another format, contact 
communications@arts.alabama.gov.  
 

 

https://drive.google.com/drive/folders/1Y9sTyfsbolDRUhIHVXnCDUSytu3cSEwc?usp=sharing
https://arts.alabama.gov/Grants/logos.aspx
https://www.arts.gov/grants/manage-your-award/nea-logo
mailto:communications@arts.alabama.gov
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Press Releases 
Your project is important to us and worthy of media attention. Press releases are a great way to 
share the news with your community. You might consider emailing a press release announcing 
your grant award and upcoming work to local media contacts.  
 
We created a press release template that you can use to announce your grant (available for 
download in the Media Kit Folder). 
 

Other Opportunities  

Become an Alabama Tourism Partner 

We encourage you to promote your organization online and in Alabama Tourism content. As an 
Alabama Tourism partner, you can list and manage locations and events for your organization to 
be included on the Sweet Home Alabama website and other Alabama Tourism media content - 
at no charge to you.  
 
Visit partners.alabama.travel to sign up. 

Social Media  

Follow us on social media. And be sure to mention and/or tag us in grant-related posts and 
photos, so we can reshare your posts for greater visibility. 
 

●​ Alabama State Council on the Arts | Facebook 
●​ @alabama_arts | Instagram 
●​ Alabama State Council on the Arts | LinkedIn 
●​ Alabama State Council on the Arts | YouTube 
●​ @alabama_arts | X (Twitter)  

 

Share Your Story 

The Council on the Arts is always interested in capturing the stories of our grantees. 
 
If you’d like to share your impact story from a grant given by the Council on the Arts, please send 
a narrative or video to your program manager.  
 
 

https://drive.google.com/drive/folders/1Y9sTyfsbolDRUhIHVXnCDUSytu3cSEwc?usp=sharing
https://alabama.travel/festivals-and-events
https://partners.alabama.travel/
https://www.facebook.com/AlabamaStateCouncilontheArts
https://www.instagram.com/alabama_arts/
https://www.linkedin.com/company/arts-alabama
https://www.youtube.com/@alabamastatecouncilonthearts
https://twitter.com/Alabama_Arts


​
Media Kit Guide – Alabama State Council on the Arts 

 

Photographs 

Take advantage of opportunities to capture and share images of your project in action. The 
Council on the Arts features grant recipients in our printed and digital publications, website, and 
social media channels.  
 
Be sure to send your photos to your program manager or to the Council’s communications 
team. 
 

Program/Playbill Ads  

Is your organization interested in promoting the Council on the Arts in an upcoming program or 
playbill? Send your ad specs, including size, preference for black-and-white or a color ad, and file 
type to communications@arts.alabama.gov.  
 
Please include your deadline and allow two weeks for turnaround. 
 

Arts Advocacy 
To help elected officials understand why the arts matter in Alabama and what the investment of 
public funds for arts activities accomplishes, we strongly encourage you to contact your state 
senator and representative(s) and U.S. senator and members of Congress and invite them to 
your public program(s).  
 
We also encourage you to write a letter thanking them and making them aware of the programs 
made possible by their support. Letters from community organizations help legislators 
understand the importance of investing public funds in the arts & creative sector. Be sure to 
send copies of invitations and letters to our office, as well. 
 
Get in touch with your elected officials:  
 
Alabama House of Representatives 
 
Alabama Senate  
 
U.S. House of Representatives  
 
U.S. Senate 
 

mailto:communications@arts.alabama.gov
https://www.artsactionfund.org/alabama
http://www.legislature.state.al.us/aliswww/default.aspx
http://www.legislature.state.al.us/aliswww/default.aspx
https://www.house.gov/representatives
https://www.senate.gov/index.htm
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